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Invite Challenge Email Funnel Template

Whoot! By now, you should have your Welcome Email done, as well as your Warm Email Funnel. 

If you need a reminder what email funnel is what, we HIGHLY recommend you read through the What is an Email Funnel? Explanation: https://howtocreatearetreat.s3.amazonaws.com/marketing-mastery/WhatisEmailFunnelMMA.docx

[image: Macintosh HD:Users:meghangilroy:Downloads:IMG_0627.jpg]
If you have a list, it’s now time to invite them to your challenge as well and you do that with an INVITE EMAIL FUNNEL. You’ll hit on their pain points and share your pre-launch 


warm-up strategy advertising bullet points along with how to register for your challenge, webinar or event.

You’ll invite folks multiple times – including all through your challenge. Notice how you can essentially edit your Warm-Up Email Funnel reminder emails here.

Then you’ll send a few post-pitch sales emails to share the details of your online program even if they didn’t register for the challenge or webinar itself. Some folks will be happy to just jump in to your program! 

Again, these sales emails do NOT need to be in place to set up your invite email funnel. You can add these in later on, step-by–step and we’ll share a separate template document for this.

CRITICAL!! Make sure that once someone registers for your challenge that you take them out of this funnel and put them into the Welcome/Warm-Up Email Funnel.

You’ll start inviting your list about a week before the challenge starts – we’ve noted the dates in the visual map.

Now, if you have a list and you haven’t communicated with them in a long time OR you have changed your avatar/promise/niche OR you “scraped together a list” of friends/clients/family, then you’ll want to send a RE-ENGAGEMENT EMAIL. 
This would become the first email in your invite email funnel or it can be send out as a newsletter/email blast. Send this out ASAP!

Remember when you are writing an email funnel you want to:
· Address your clients’ pain points and how that relates to your promise and benefits
· Overcome any objections your client may have around coming to your challenge or buying into the idea of your promise in general
· Write in conversational everyday language like you are speaking to your best friend over coffee. Do not use practitioner speak!
· Mix up the type, length and style of your emails. Notice how we re-use some info without making it seem like it’s exactly the same.
· Add a tantalizing subject line for each email
· Don’t forget to add a fun royalty free photo in your emails!


We have given you examples of each email below and instructions at the end of this document. Don’t get fancy – just use our template and replace your info with ours! Do make sure you have changed out the dates to match your challenge.

Re-Engagement Email
If you have a list and you haven’t communicated with them in a long time OR you have changed your avatar/promise/niche OR you “scraped together one,” then you need to send a re-engagement email.

SUBJECT: Exciting changes in my life & business
PREVIEW: And how it will help you!
Date: Send this out as soon as possible as a newsletter/email blast to your list – or you can add it in as the first email in your Invite Email Funnel.

Hi ___________,

I know you haven't heard from me in a while - I've been reinventing myself and going through some big changes recently - which has been really exciting!

Now that I'm fully diving into the new iteration of myself - I felt like it was time to spill the beans and share what I've been up to with you. :)

[Tell your story here and include your promise] => You may not know this, but I've been looking for a way to combine all of my talents into a business that truly encompasses all that I am.

I love travel (I own a travel agency that does retreat management), and I adore working with people and helping them achieve their dreams and goals.

That's when I had the idea to create Wanderlust Entrepreneur - I felt that the name embraced who I am and I know this name will resonate with the folks I want to work with too.

At Wanderlust Entrepreneur I'll be helping heart-based entrepreneurs add transformational destination retreats to their businesses so they can travel the world, help more people, and make a great income doing so.


I'll also be helping them set up their businesses so they can work and manage them online from anywhere in the world as well as having a virtual team!

I couldn't be more excited about this new adventure.

Finally, I feel like I'm stepping into what I should be doing in my life!

Does this resonate with you? If so, I’d love for you to join my Facebook Group where I’ll be sharing resources & tips and where you’ll be surrounded by like-minded wanderlusting entrepreneurs. 

[insert button with link to FB Group]

I’ll also be sharing a hot new and fun way that you can learn more later this summer. Stay tuned! 

[If you are sending this out right before your challenge starts, then invite them directly to your challenge with your landing page link instead of to your Facebook Group.]

For now, I have a favor to ask of you.

I would love to get the word out to as many folks as possible - I know there are so many folks that could benefit from what I'm doing now.

If there's ANYONE you know of who could use my services - it would mean the world to me if you could share the Facebook Group link with them – just forward this email! Or invite them to email me directly.

Thank you so much for listening in and helping me celebrate this exciting new life adventure with me.

To your wanderlust business & life,
Sheri




Invite Email Funnel
EMAIL 1: INVITE EMAIL 1
Subject: Sheri & Meghan want to help you grow your biz + FILL your Retreats…
Preview: here’s how…
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 18th. 

Hi ~Contact.FirstName~,


Marketing...
Everyone’s BIGGEST concern is filling their retreats, programs, and selling their offerings!
· So how do you know you’re ready to launch your retreat?
· How do you know you’ve positioned yourself to be growing your list and business on a regular basis?
· And what if you’re not as organized and consistent about your marketing as you know you should be? (Oh dear!)
Yup, we feel you!

That’s why we’ve created our "Grow Your Biz, Fill Your Retreats" FIVE DAY CHALLENGE October 7-11th so that you can get 100% clear on what you need to have in place in your business to get your retreats, events and workshops filled.

It's FUN and it's FREE and by the end of these five days you’ll be able to check off what you have and what you need to put in place so you can take your biz to the next level of success!

So, come and play with us while you learn some surprising and important marketing information that you’re going to want to implement right away.




It's going to make a huge difference in your business, for your retreats and ultimately your potential income. And who doesn’t want that?? :)

Ready for the challenge? Register here! [insert button with link to landing page]

Now here are the deets…
1- The “Grow Your Biz, Fill Your Retreats” 5 day Marketing Challenge runs October 7-11th.
2- Once you sign up you’ll receive a reminder about each day’s class by email 
3- Each class will run around 15 minutes and you’ll post your answer to that day's challenge question in our Facebook group.

So if you know your marketing could use a shot in the arm….

And if your marketing skills are in need of serious upgrading….
You won’t want to miss joining us for 5 days of great community, learning, and positive feedback!
To your wanderlust life, Sheri, Meghan + The Wanderlust Team

P.S. Simply sign up below....

Register for the challenge here! [insert button with link to landing page]

Now here's what we'll be covering each day:
DAY ONE: PEOPLE
Who is your ideal client – the one who you would LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year round? To attract the right clients, you must understand them body, mind and soul – otherwise it’s going to be hard to grow your list! (Hint: think psychographics not demographics. Don’t know what psychographics are? Then don’t miss this!)




DAY TWO: PROBLEMS
What are the exact problems you solve for your ideal clients? Not just any old problems - but the VERY specific top-of-mind issues and pain points that would drive them to want to work with YOU and come on your retreats. Can't think of anything concrete? Oh no! Then don't miss today's challenge.
DAY THREE: POSITIONING
Marketing the RIGHT programs is a must. What solutions do you offer to help solve your ideal clients’ problems? Because when you position your products to solve your client’s problems – that’s what makes them sell so you can make the money you deserve. So many practitioners create programs, products and retreats around topics THEY want to teach or share - rather than focusing on designing offerings that specifically solve their CLIENT’S top issues.
DAY FOUR: PLANNING
What's your plan for getting yourself “out there” so that your ideal clients can easily find you and start following you? It’s time to focus on and attract your tribe, build your list and keep them interested so they get to know, like and trust you enough to come on a retreat! You do this by CONSCIOUSLY designing the step-by-step journey you’re taking your clients on from the second they meet you to when they finally purchase from you.
DAY FIVE: PROMOTION
How are you promoting your offerings so that your potential clients can purchase them? Do you have 2-3 specific promotional strategies and actions that you do regularly and confidently all year long? Are you using a promotional CALENDAR that you follow? No? If you're all over the place with your promoting, your marketing will be inconsistent and you'll keep losing traction in your business. Time to build momentum!
So whether or not you’ve been on our challenges before, this is an AWESOME + FUN way to get your marketing upleveled!

All you need to do is...

Join the challenge! [insert button with link to landing page] 



EMAIL 2: INVITE EMAIL 2
Subject: Is it REALLY possible to make marketing your Retreats and Programs FUN?
Preview: Yes, it can be IF you join our NEW CHALLENGE!
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 20th. 

Hi ~Contact.FirstName~,
Holy marketing madness!!
What’s a person to do if they LOVE helping folks but can’t grow their list and get enough of those folks to actually help (or fill their retreat)? Ugh……..

It’s so frustrating!
Well thankfully there are so many people who actually need our help out there (they need our retreats and programs) – so that’s the GOOD news.

However, figuring out how to FIND THEM as well as dialing in our marketing strategy can end up causing 99.9% of our grief and stress in our business. :(

So if this sounds like you, and you’re ready to up your marketing game AND have fun while learning a ton of super important marketing strategies – you won’t want to miss our NEW “Grow Your Biz, Fill Your Retreats” 5 day Marketing Challenge October 7-11th!

Join the challenge here! [insert button with link to landing page]

What are you going to get clear on?
DAY ONE: PEOPLE
Who is your ideal client – the one who you would LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year round?





DAY TWO: PROBLEMS
What are the exact problems you solve for your ideal clients? Not just any old problems - but the VERY specific top-of-mind issues and pain points that would drive them to want to work with YOU and come on your retreats.
DAY THREE: POSITIONING
What solutions do you offer to help solve your ideal clients’ problems? Because when you position your products to solve your client’s problems – that’s what makes them sell so you can make the money you deserve.
DAY FOUR: PLANNING
What's your plan for getting yourself “out there” so that your ideal clients can easily find you and start following you? It’s time to focus on and attract your tribe, build your list and keep them interested so they get to know, like and trust you enough to come on a retreat!
DAY FIVE: PROMOTION
How are you promoting your offerings so that your potential clients can purchase them? Do you have 2-3 specific promotional strategies and actions that you do regularly and confidently all year long? Are you using a promotional CALENDAR that you follow?
So whether or not you’ve been on our webinars and trainings before, this is an AWESOME + FUN way to get your marketing upleveled!

All you need to do is...

Register for the challenge here! [insert button with link to landing page]

We’ve got it all planned out – each day you are going to tune into your marketing and get the clarity you need to make more income and help more people.

=> Once you sign up you’ll receive a reminder about each day’s class by email 
=> Each class will run around 15 minutes and then you’ll post your answer to that days challenge question in our Facebook group.



=> So what are you waiting for? This challenge is FUN. It’s FREE. And it only will take 15-20 minutes a day.
Seriously.
We can’t wait to see you there! Sheri, Meghan + The Wanderlust Team
P.S. Simply sign up below....

Join the challenge! [insert button with link to landing page]





EMAIL 3: INVITE EMAIL 3
Subject: Growing a list & following doesn't have to difficult....if....
Preview: you join us for our 5 day challenge to grow your biz to fill your retreats!
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 22nd. 

Hi ~Contact.FirstName~,

Growing your list and following to fill your retreats can be a challenge - literally!

But without folks to market your retreats to - it's highly unlikely that they are going to fill.

We've been there and it IS NOT a good feeling!

That's why we've created our "Grow Your Biz, Fill Your Retreats" 5 Day Marketing Challenge where we've broken down:
· WHO your ideal client is,
· WHAT problems you're solving for them,
· WHICH programs, products, and retreats you're selling,
· WHAT is your exact plan for growing your list, and...
· HOW often and when are you promoting?
I want to join the challenge! [insert button with link to landing page]

Just imagine 5 days from now getting clear on exactly what you need to fix in your marketing so you can start growing your list and attracting the PERFECT clients for your retreats and programs.

That way you can put your focus on helping others and changing lives (and making the income you should be making)!

Sweet! I’m in for the Challenge!




So whether you’re just starting to dream about your retreat or are already an experienced retreat facilitator… if you’re willing to invest a few minutes each day by hopping on our fun get-it-done video trainings and Facebook Livestreams, we’ll guide you through this process.

PLUS you’ll have a great supportive community and lots of love (cheerleading and accountability anyone?) and awesome prizes (extra motivation!) to make sure you get everything you need in place for your retreat. 

What are the dates? October 7-11th
Simply register below to join us!

Register here! [insert button with link to landing page]

To your wanderlust life, Sheri, Meghan + The Wanderlust Team
P.S. Here’s what we’ll be working on each day:
DAY ONE: PEOPLE
Who is your ideal client – the one who you would LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year round? To attract the right clients, you must understand them body, mind and soul – otherwise it’s going to be hard to grow your list! (Hint: think psychographics not demographics. Don’t know what psychographics are? Then don’t miss this!)
DAY TWO: PROBLEMS
What are the exact problems you solve for your ideal clients? Not just any old problems - but the VERY specific top-of-mind issues and pain points that would drive them to want to work with YOU and come on your retreats. Can't think of anything concrete? Oh no! Then don't miss today's challenge.
DAY THREE: POSITIONING
Marketing the RIGHT programs is a must. What solutions do you offer to help solve your ideal clients’ problems? Because when you position your products to solve your client’s problems – that’s what makes them sell so you can make the money you deserve. So many practitioners create programs, products and retreats around topics THEY want to 


teach or share - rather than focusing on designing offerings that specifically solve their CLIENT’S top issues.
DAY FOUR: PLANNING
What's your plan for getting yourself “out there” so that your ideal clients can easily find you and start following you? It’s time to focus on and attract your tribe, build your list and keep them interested so they get to know, like and trust you enough to come on a retreat! You do this by CONSCIOUSLY designing the step-by-step journey you’re taking your clients on from the second they meet you to when they finally purchase from you.
DAY FIVE: PROMOTION
How are you promoting your offerings so that your potential clients can purchase them? Do you have 2-3 specific promotional strategies and actions that you do regularly and confidently all year long? Are you using a promotional CALENDAR that you follow? No? If you're all over the place with your promoting, your marketing will be inconsistent and you'll keep losing traction in your business. Time to build momentum!
Sign up for the Challenge here!










EMAIL 4: INVITE EMAIL 4 STARTS TODAY
Subject: TODAY!! The Grow Your Biz, Fill Your Retreats - 5 Day Marketing Challenge...
Preview: ..begins TODAY!
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 24th. 

Hi ~Contact.FirstName~,

Quick reminder! 
Our "Grow Your Biz, Fill Your Retreats - 
5 Day Marketing Challenge" begins TODAY!!

You can register here! [insert button with link to landing page]

So, I have a little quiz for you. A REALLY important one that I need you to answer very honestly.
Are you 100% clear on:
__Who your ideal client is...
__What the main issues they suffer from are...
__How you solve those issues...
__What programs you have in place to help solve those problems...
__How you are finding those clients...
__And do you have a plan in place for promoting to them?
Yes or no?
If you said YES to all, kudos to you.

But if you said NO - we need to talk and here's why.

One of the MOST DIFFICULT challenges is getting our heart-based entrepreneurs to focus on MARKETING their businesses so they can fill their retreats AND their programs.

Most of our retreat leaders are NOT fond of marketing or don't have all the skills they need to do what they need to do.

For real. :(

So what's the solution? CLARITY!
 
So if you know your marketing could use a shot in the arm….
And if you know your marketing skills are in need of serious upgrading….
Or you just feel fuzzy and confused on what REALLY works...
Then I’m going to get bossypants on you and tell you to sign up right now for our "Grow Your Biz, Fill Your Retreats 5 Day Marketing Challenge" which takes place October 7-11th!

Because you owe it to yourself to get educated on how to make the income you deserve.

Okay Sheri sign me up! [insert button to landing page]

And YES, the challenge is starting TODAY but you can still jump in.

So do it now! (A loving command from Bossypants.) :)

Okay, okay Sheri, I’m in! Sign me up for the Challenge!

To your wanderlust life, Sheri (aka Bossypants), Meghan + The Wanderlust Team

PS: Best to register for the challenge TODAY and learn how to get your marketing plan in place!

I want to join the challenge now! [insert button with link to landing page]




EMAIL 5: INVITE TO DAY 2

Subject: We’re talking about problems today!
Preview: In our Grow Your Biz, Fill Your Retreats 5 Day Marketing Challenge
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 25th.

Dear contact name,
Wow! We kicked off our "Grow Your Biz, Fill Your Retreats 5 Day Marketing Challenge" yesterday and today we’re going to dive into PROBLEMS - and what are the exact top-of-mind concerns you solve for your ideal clients?

Not just any old problems - but the VERY specific problems, issues and/or pain points that would drive them to want to work with YOU and come on your retreats.
Can't think of anything concrete?
Then don't miss today - because solutions are what builds VALUE in your business and it's what people will pay for.

Don't fret if you missed DAY ONE because we have the REPLAY for you waiting in the Facebook Group and it will be there until October 11th .

Simply register here to join the challenge and get all the content. [insert your landing page link]
So here's what you need to be 100% ready:

#1. From October 7-11th you'll learn the Marketing Model from A-Z, and we'll be building every layer of our online program strategy LIVE together so you’ll be ready for promoting your retreats!
Here's the schedule - mark it on your calendar NOW.
		· Everyday through Thursday we meet live at 7pm New York time 
· On Friday, we’ll be broadcasting at 3pm New York time so you have time to get ready for the weekend. 
[We did extra bonus sessions each day after the challenge which is ahigher level strategy – if you are not doing this, just delete below.]
· Then on Saturday, we’ll be here at 11am New York time
· Sunday we’ll be back at 5pm New York time
· Monday we're giving a special webinar training at both 12pm and 7pm New York time (one of those times should work for you)
· Tuesday we finish up at 3pm New York time with a killer livestream presentation
#2. My team is here to help you find replays of anything you can't join live, and we promise to give you more value than you got in the last thing you paid for. Yes indeed. We're also a big fans of giveaways for folks who show up LIVE. :)
#3. To keep you on track, we have an action guide! This way, you can take everything you've built over the course of our few days together and immediately put it into action.
#4. Join our Facebook Community group. That's where all the action will be taking place!




		All that's left for you to do now is click here to sign up for the Grow Your Biz, Fill Your Retreats 5 Day Marketing Challenge. [insert your landing page link]
If you have any questions about this simply email us back and we are happy to help!
To your wanderlust life and biz in 2020, 
Sheri & the whole Wanderlust team
PS: Here’s what WE'RE going to cover in today’s Challenge:
· How to get clear on EXACTLY what problems you solve in your business and on your retreats so you can highlight this on both your retreat sales page and on your business website. 
· Why psychographics (remember we talked about this yesterday) are critical for helping you determine your clients top-of-mind issues and pain points.
· Why people don't care WHAT method you are going to use to help them (so stop focusing on your modalities).
Insert button “Register now!” [insert your landing page link]

















EMAIL 6: INVITE TO DAY 3

Subject: Positioning Your Programs to Solve Your Ideal Client’s Problems – Day 3 of Our Challenge!
Preview: So you can fill your retreats & programs
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 26th.

Dear contact name,
We had such a blast teaching in our Facebook group yesterday during our second challenge session: Your Ideal Client – Their Top-of-Mind Issues & Pain Points.

 The energy is awesome in the group and we've been seeing lot's of "ah-ha's" as well as plenty of "Wow! Why didn't I think of that?"

The amount of experience, heart, desire to change lives, and give back to the world is staggering in our community. Truly impressive!

So what are you waiting for? You can still join in on our challenge and catch up on the replays!

Insert button “Register now!” [insert your landing page link]

Now it's time to make sure that the whole planet knows about your business and your retreats (or at least as many peeps as YOU want to reach)!

That's why on TODAY on DAY THREE of our “Grow Your Biz, Fill Your Retreats Challenge” we’re going to focus on POSITIONING - and what solutions you offer to help solve your ideal clients’ problems and concerns.

Because when you position your products to solve your client’s problems – that’s what makes them sell so you can make the money you deserve. 

Here’s what WE'RE going to cover in today’s Challenge:
· Why if you offer products, programs, and retreats that SOLVE your clients issues you don't have to be salesy. They'll naturally WANT what you are sharing.
· Why you MUST switch from practitioner-centric to CLIENT-CENTRIC marketing. 
· Why you've got to stop creating offerings around topics YOU want to teach or share - and instead focus on designing offerings that specifically solve your CLIENT’S top issues.
All you have to do to join us is register here. [insert your landing page link]

To your wanderlust life, Sheri, Meghan & The Wanderlust Team xo 
PS: Did you miss the FIRST TWO challenges?
No worries, you can EASILY catch up….
[insert links to the FB Livestream Replay urls]
CLICK HERE to grab the first challenge training on YOUR IDEAL CLIENT – the person who you'd LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year long.

CLICK HERE to watch the second challenge training on PROBLEMS - and what are the exact top-of-mind concerns you solve for your ideal clients?




EMAIL 7: INVITE TO DAY 4
Subject: Creating a Plan to Attract Your Ideal Clients
Preview: For retreats and all your other offerings
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 27h. 

Hi ~Contact.FirstName~,
Let's be straight-up - you want to make a difference in your clients' lives AND you want to make good money, right?

Can I get an amen here?!?

Well that's why during DAY FOUR of our “Grow Your Biz, Fill Your Retreats Challenge,” we’re going to have a blast discussing PLANNING - and how you're getting yourself “out there” so that your ideal clients can easily find you and start following you.

It’s time to focus on and attract your tribe, build your list and keep them interested so they get to know, like and trust you enough to come on a retreat!

So go on and register for the challenge here to get ALL the goodies now.

Here’s what WE'RE going to cover in today’s Challenge:
· Why constantly growing your list and social media following is one of the most CRITICAL actions you can possibly take in your business! Without these actions it's going to be very hard to keep filling your retreats and programs.
· Why you must CONSCIOUSLY design the step-by-step journey you’re taking your clients on from the second they meet you to when they finally purchase from you. 
· What is your business ASCENSION model – what it is and why you need one?

Don’t miss out!



Insert button “Register now!” [insert your landing page link]

To your wanderlust life, Sheri, Meghan & The Wanderlust Team xo

[insert FB Livestream urls]

PS: Need to catch up?
The challenge is picking up steam, realizations are coming left and right, and everyone is having an amazing time! If you missed the FIRST THREE challenges, no worries, you can EASILY catch up….

CLICK HERE to grab the first challenge training on YOUR IDEAL CLIENT – the person who you'd LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year long.

CLICK HERE to watch the second challenge training on PROBLEMS - and what are the exact top-of-mind issues you solve for your ideal clients?

CLICK HERE to catch the third challenge on POSITIONING - and what solutions you offer to help solve your ideal clients’ problems and concerns.





EMAIL 8: INVITE TO DAY 5
Subject: [DAY 5 CHALLENGE] Creating a Yearlong Promotional Strategy for Sales
Preview: One that you'll enjoy and do consistently...
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 28th. 

Hi ~Contact.FirstName~,

I'm going to be very straight up with you here. :)

I know that a good portion of our retreat leaders feel like they don't need to be educated on how market their business so they can fill their retreats year after year.

They figure they can throw together a few emails or social media posts and simply hash out their marketing strategy as they go along.

Which is totally unfortunate. 

Because WHAT I KNOW from running and managing retreats (for myself as well as others) through my travel agency since 2003 and marketing millions of dollars in online programs is that you’ve got to do consistent, strategic PROMOTION all year long.

That’s why today in our “Grow Your Biz, Fill Your Retreats Challenge” Challenge we’re sharing exactly how you're getting your offerings out there (including your retreats) so that your potential clients can purchase what you're sharing.
Here’s what WE'RE going to cover in today’s Challenge:
· Why you must have 2-3 specific promotional strategies and actions that you do regularly and confidently all year long.
· How you can stop doing “hummingbird marketing” and “when you feel like it” marketing and hold yourself responsible for continually growing your list and business. 

· Why you need to set up a promotional calendar in your business so that you're not all over the place with your promoting. (Otherwise your marketing will be inconsistent and you'll keep losing traction in your business.)
But you have to REGISTER HERE to gain access to the challenge. [insert landing page link]
We’re love to see you making money, changing lives and have an easy marketing plan in place!
To your wanderlust life, Sheri, Meghan & The Wanderlust Team xo
[insert FB Livestream urls]
PS: If you missed the FIRST FOUR challenges, no worries, you can EASILY catch up….

CLICK HERE to grab the first challenge training on YOUR IDEAL CLIENT – the person who you'd LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year long.

CLICK HERE to watch the second challenge training on PROBLEMS - and what are the exact top-of-mind issues you solve for your ideal clients?

CLICK HERE to catch the third challenge on POSITIONING - and what solutions you offer to help solve your ideal clients’ problems and concerns.

CLICK HERE to dig into the fourth challenge on PLANNING - and how you're getting yourself “out there” so that your ideal clients can easily find you and start following you.








EMAIL 9: ALL YOUR LINKS TOGETHER EMAIL 
Subject: ALL your Retreat Challenge links in ONE Place PLUS what's next!  
Date: Assuming you are doing your challenge starting August 24th, you would send this on August 29th. 

Hi ~Contact.FirstName~,

If you're FINALLY ready to grow your client list and social media following so you can fill and sell out your retreats and other offerings, then you’ve got to join me, Meghan, Melanie, Brandt and Leo for our upcoming  Marketing Mastery Academy on [insert class start date.]

Want to learn more??

This online program offers the advanced tools and techniques you need to master online marketing and take your transformational business to the next level and worldwide.
It’s going to tie together everything we shared so far in our challenge, and how it relates to your retreat marketing so YOU can build the perfect strategy to fill your retreats and programs ALL YEAR LONG.
So DO NOT miss this.

Find out more about Marketing Mastery Academy Here! [insert button with sales page link]

And if you're not sure if this program is right for you - let's talk - simply make an appointment with our Blueprint expert Sylvia and she'll help answer any of your questions. [insert link to your calendar for a clarity/sales call]

To your wanderlust life & biz, Sheri, Meghan & the Wanderlust Team
PS: If you missed a day - here are the links to the 5 Day Challenge: 
[insert Facebook Livestream urls]

**The replays will be available until October 21st at midnight Los Angeles time!**


CLICK HERE to grab the first challenge training on YOUR IDEAL CLIENT – the person who you'd LOVE to work with and will gladly pay you to go on a retreat plus buy your other offerings all year long.

CLICK HERE to watch the second challenge training on PROBLEMS - and what are the exact top-of-mind issues you solve for your ideal clients?

CLICK HERE to catch the third challenge on POSITIONING - and what solutions you offer to help solve your ideal clients’ problems and concerns.

CLICK HERE to dig into the fourth challenge on PLANNING - and how you're getting yourself “out there” so that your ideal clients can easily find you and start following you.

CLICK HERE to dive into the fifth challenge on PROMOTION - and how you're getting your offerings out there so that your potential clients can purchase what you are sharing.


NOTE: You will add in your Post-Pitch Sales Emails for YOUR LIST (who did NOT register for your Challenge) to this funnel. We’ll be sharing a template for you later in the program.






NOW YOUR TURN:
STEP 1: Using the Invite Email Template as an example, you’ll now write out your own email funnel.
Don’t get fancy – just use our template and replace your info with ours!

HOT TIPS: You can write your re-reengagement email first and then your Invite Email Funnel. Take them step-by-step.
Remember you can use the wording you came up with on for your online program, challenge/webinar pain points and benefits and the advertising bullet points in the email funnels.
We find it’s helpful to bullet point the main topics you’ll cover within each email. You might want to start by scribbling out your sequence on a whiteboard or piece of paper and organizing all your ideas together. 


[bookmark: _GoBack]STEP 2: After you receive our thumbs up, you need to upload your emails into your autoresponder. 

If you have any questions, please let us know! 
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